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New Miss Vernor's Unveiled
Miss Vernors, a new name in hydroplane racing, will take to the water in 
10 locations across the nation this summer, after debuting in Detroit’s 
recent Gar Wood Memorial Race. Viewing the sleek yellow and green 
racer are, from left, Jack Love; Len Heilman, president, and Bob Shaffer, 
general manager, both of Vernors; and boat owner Jerry Kalen.
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It ’s Tim e!

Originally i t  was a 
promotion.

Now it’s be­
come a tradition.

It’s the Fourth 
Annual Stroh-A-Party 
Time — that t im e  o f  t h e  year 
when people come out of their 
shells after being indoors for 
months, to socia lize with 
friends and neighbors.

We don't have to tell you 
how successful this 
Stroh- A-Party event has been.

We're backing it up with 
special (and substantia l) tele­
vision advertis ing featuring

Stay-Cold Twelve 
Pack as well as the 
young man and 

woman who appear 
on the new Stroh- 
A-Party d isplay, 

which gives you an oppor­
tunity to tie in easily and di­

rectly. Radio advertising too.
Get ready for this great 

event with ample stocks 
of St roh ’s Stay-Cold 
Twelve Packs.

It’s money- making time. 
The Stroh Brewery Company, 
Detroit, Michigan.

Family brewers for 200 years.

THE STROH BREWERY COMPANY, DETROIT, MICHIGAN 48226
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OFFICERS -  1975 
LOUIS VESCIO, President 

Vescio Super Markets 
*PHIL LAURI, Chairman 

Lauri Bros. Super Market 
PHIL SAVERINO, Vice-President 

Phil’s Quality Market 
EDWARD ACHO, Vice-President 

J-A Super Markets 
JERRY YONO, Vice-President 

Bond Market
WILLIAM WELCH, Treasurer 

Hollywood Super Markets 
EDWARD DEEB 

Executive Director 
GEORGE N. BASHARA, SR.

Legal Advisor
DIRECTORS
TERMS EXPIRING DEC. 31, 1975 
STAN ALBUS

Stan’s Super Markets 
GEORGE BYRD

Byrd House of Meats 
ROBERT COVERSON 

Mardi-Gra Food Center 
PAUL FELICE

Felice’s Quality Market 
DON HARRINGTON 

Meat-N-Place 
GENE MATTI

Town Square Market 
RAY SHOULDERS 

Shoulders Markets 
LEONARD TAGLIAVIA 

Dan-Dee-Super Markets 
GARY WING

Fisher’s Markets 
SABAH YALDOO 

Food Castle Market 
TERMS EXPIRING DEC. 31, 1976 

*ALEX BELL
Village Food Market 

SIDNEY BRENT 
Kenilworth Market 

•MICHAEL GIANCOTTI 
Auburn-Orchard Markets 

*DONALD LaROSE 
Food Giant Markets 

R. JERRY PRZYBYLSKI 
Jerry’s Food Markets 

*ALLEN VERBRUGGE 
Verbrugge’s Market 

•JOHN WELCH
Hollywood Super Markets

TERMS EXSPIRING DEC. 31, 1977 
LAFAYETTE ALLEN, JR.

Allen’s Super Market

NEIL BELL
Village Food Market 

THOMAS GEORGE 
T—J’s Food Center 

SID HILLER
Shopping Center Markets 

EDWARD JONNA
Trade Winds Party Shoppes 

MOYED (MIKE) NAJOR 
Publix Super Markets 

WILLIAM THOMAS 
Joy’s Safeway Foods 

THOMAS VIOLANTE 
Holiday Food Center 

•HARVEY L. WEISBERG 
Chatham Super Markets

REGIONAL OUTSTATE ADVISORS
SAM COSMA

Atlas Super Market 
JACOB GRANT

Farmer Grant’s Market 
JACK HAMADY

Hamady Food Stores

*Past Presidents
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The prize-winning trio of Bill Cunningham (left to right) of Paul Inman Associates; 
Dan Poulious, Wolverine Packing Co.; and Alvin Hoppe, also of Inman, pose during 
a break at the recent Detroit News VIFP Summer Carnival. VIFP stands for ‘Very 
important food people.” Over 250 food industry representatives attended the event 
at The Raleigh House.
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S i x  N e w  S u p p l i e r  

M e m b e r s  J o i n  A F D

The Associated Food Dealers, Michigan’s largest 
food and beverage association and service organization, 
representing over 2,600 members, wishes to welcome 
aboard six new supplier members to the association. 
Their names, addresses and phone numbers are as 
follows:

FARO VITALE & SONS, INC., wholesale produce 
distributor, 2801 Russell St., Detroit, Mich. 48207; 
phone (313) 832-0545.

BOB REEVES ASSOCIATES, food brokerage and 
manufacturers’ representative, 1035 Oakwood Blvd., 
P. O. Box 2593, Dearborn, Mich. 48123; phone (313) 
563-1200.

SOCIETY EATAWAY PET FOODS, manufacturer 
and pet food distributor, 22931 E. 14 Mile Rd., St. 
Clair Shores, Mich. 48082;phone (313) 791-8844.

NAJJAR’S DISTRIBUTING COMPANY, adver­
tising and handbills distributor,20486 Fleming -  Ste. 
305. Detroit, Mich. 48234; phone (313) 368-7544.

BESTS
KOSHER

ALL BEEF 
LOWER FAT 
SAUSAGE 

PRODUCTS

As Advertised in Weight Watchers Magazine. 
Now available to all Retailers 

CONTACT

RASKIN FOOD CO.
15391 IDAHO, DETROIT, MICHIGAN 48238

PHONE (313)865-1566

NAPOLEON EGG COMPANY, wholesale egg and 
related dairy products distributor, 20258 John R, 
Detroit, Mich. 48203; phone (313) 892-5718.

CLEANWAY PRODUCTS, INC., manufacturer and 
distributor of household cleaning products, 8804 
Fenkell Ave., Detroit, Mich. 48238'; phone (313) 
341-4363.

These new members, and all AFD supplier and 
service members, and advertisers, deserve your support 
and patronage. Please refer to the AFD Suppliers’ 
Directory on Page 19 often. In fact, clip it out of 
The Food Dealer and post near your phone.

Sausage Names Clarified
Packers of breakfast sausages cannot go overboard 

in identifying their product, the U. S. Department of 
Agriculture has ruled. USDA said the standard names 
“pork sausage,” “beef sausage” and “breakfast sau­
sage” cannot be combined on the label. Thus, a label 
such as “beef breakfast sausage” or “breakfast pork 
sausage” would be forbidden.

USDA officials said the standard was being clari­
fied because the composition standards for each 
product differ, and consumers could be misled by the 
combination label.

Packers will have until Dec. 31, 1976 to deplete 
stocks of such labels, and to comply fully.

MUSCOTT’S 
PALLET LADY

WANTS TO SELL 

YOU PALLETS.

PHONE (313) 375-0467

Peggy Muscott Horsch 
Muscott's Enterprises



The News is ahead of D etroit 's other paper 
by 551,571 bulging bags of groceries a week.

In Detroit’s all-important 6-county SMSAThey know that to talk to people in the Detroit
where more than half of Michigan’s food area, they have to advertise to people in the
sales take place, The News delivers  Detroit area. Not in outstate places like Beulah
208,468 more households than the Free  and Carp Lake ,where about 30% of the other
Press every day. At more than 2.6 bags paper’s circulation goes. That’s one reason

why, last year, The News led the Free Press 
in ad linage by more than 20 million lines.

The D etroit News
If your market’s Detroit, your paper’s The News.

of groceries a week per household, that's 
a lot of dollars that could be spent on 
your product

No wonder so many smart 
food marketers use The News.
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EDWARD DEEB

O F F  T H E  D E E B  E N D

On Fair Trade
Have you noticed the chain reaction of the various States to repeal fair 

trade laws lately?
Fair trade laws were enacted around the country beginning about 40 years 

ago, and permitted manufacturers to contract with retailers to set a minimum 
price for certain products and was originally aimed at protecting small 
businesses from unfair price competition from larger retailers.

Presently in Michigan, a bill to repeal the state’s fair trade law has passed 
both the House and the Senate, and awaits Governor Milliken’s signature, and 
set to take effect early next year.

It should be pointed out that in all of the discussions at the various 
legislative hearings, all of the conversation centered around “fair trade” and 
business establishments. But what about government involved in fair trade, 
and in Michigan this is certainly the case.

I’m talking about the fair trade of liquor in Michigan, since after all, the 
state does establish prices of liquor, and the price is the same no matter 
whether you buy it in Detroit, Grand Rapids or Escanaba in the upper pen­
insula.

What’s good for the goose is supposed to be what’s good for the gander . . . 
or if business must comply with a law, what about government?

Do not misunderstand, I am not necessarily advocating free competition 
of liquor in Michigan.

I am however, questioning what the State of Michigan plans to do now 
that the fair trade law in this state is about to be repealed.

All need be done is a simple class action law suit against the state when 
the law becomes effective. It will be interesting to watch what happens.

How do you feel about this subject? Let us know.
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HOMERS FOR CHARITY -  Ernie Harwell, second from right, an­
nouncer for the Detroit Tigers baseball games, learns the details of the 
“Homers For Charity” promotion being conducted this year by 
Superior Potato Chips. Pictured with Ernie, from left, Superior’s Jack 
Grifo and Phil Hakim, and Pat Higgins, of Craft, Kennedy & Higgins, 
the firm’s ad agency.

Kathawa
(Hosiery)

(313) 8 9 4 -8 2 8 8

Complete line of hosiery service to retailers 
throughout the state. We are here to serve 
and work together with independent retailers.

“ What makes warehouse pop profit so much better is more 
than just a matter of warehouse line margins being bigger than 
store-door line margins,” said Jim Sutton.

The vice president and general manager of Sutton's Markets 
Inc., went on to make these points:

1) “ Shopper resistance is strong against today’s pricing for 
Coke and Pepsi in cans. As a consequence, about 90 percent of 
our stores’ total store-door pop movement is in deposit-return 
bottles.”

2) “ So the real profit potential boils down to expenses against 
income. And, for our stores, expenses against income from store- 
door vended soft drinks are greater than for any other grocery 
line we handle.”

3) “ By contrast, warehouse pop is the third best gross profit 
category in our total profit picture.”

“Understandably then,” said Sutton, “we choose to promote 
our Faygo and Elf lines much more heavily than store-door pop 
because warehouse pop profitability is the kind of profitability 
we need.”

JIM SUTTON, VICE PRESIDENT AND GENERAL MANAGER, 
SUTTON’S MARKETS, INC., FORT WAYNE, INDIANA

Sutton’s Markets, now a four-store enterprise, was founded 
35 years ago by Don Sutton and Jim Sutton recalls working in 
his father’s first store as a carry-out boy at the age of 15.

Following high school, Jim entered International Business Col­
lege in Fort Wayne from where he graduated in 1961. He then 
worked three years with Food Marketing Corp., the Fort Wayne 
based wholesaler, before rejoining his father in 1965.

Previously a proprietorship, the family business was incor­
porated in February this year in a way that brought Jim an in­
terest in all four stores. Though Don Sutton continues very 
active, Jim, now 34, is obviously heir apparent.

“Our stores emphasize service,” said Jim Sutton. “We oper­
ate service meat departments, service bakeries, service deli­
catessens and we’re never without packers and carryout boys. 
We’re very price competitive but we strive hardest to maintain 
our service image.”

Sutton’s Markets have retailed Faygo since 1969 and Faygo 
flavors, sugar and sugar-free, now get 20 percent space alloca­
tions in its beverage sections.

“ Faygo,” said Sutton, “ along with being a better margin line 
has also been a better growth line for us than any store-door 
line we handle.”

Sutton continued:
“We’re not surprised that Faygo sugar-free flavors outsell both 

Diet Pepsi and Tab in our stores. I’d say product quality is equal 
but Faygo definitely has the more realistic diet product pricing 
posture.

“ In our market, for pint bottles, there’s only a 20-cent-a-case 
wholesale price differential between the sugar and sugar-free 
offerings of the major store-door brands. Faygo’s differential is 
70 cents.

“ Factors may be involved of which I’m not aware. But based 
on what I do know, I have to go along with those who feel that 
the store-door vendor pricing posture for diet drinks is one which 
tends to gouge consumers.”
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THE PRESIDENT'S CORNER

Cities Need Our Help, We Need Theirs
By LOUIS VESCIO

The news media has been filled with stories con­
cerning the plight of our nation’s large cities.Finan­
cially, they are having a tough time raising revenues to 
operate successfully, while businesses and citizens 
flock to the suburbs.

Let’s zero-in on some of the 
problems involving the inner- 
city and the stores which operate 
within. The vast majority of the 
stores were built prior to the 
advent of the automobile, and 
consequently are much smaller 
in size than the modern day 
supermarkets.

The stores then catered to the 
daily needs of the shopper, who 
walked to the store for her 
needs. And, at the same time, 
there were a greater number of the so-called small 
stores around to service the resident.

VESCIO

Call
Stanley Vogelsang 
for fast, accurate 
inventory service.

17336 W. 12 Mile Road 
Southfield, Michigan 48076

(313) 557-1272

It’ s true . . . . w e ’re a 

na tionw ide  com pany 
. . . . one o f the largest 
in the coun try , in  fact. 

B u t we pride 
ourselves on 

personalized service 
at the local level. Just 
call —  we' ll show  you  

w ha t we m ean!

W ASHINGTO N
IN VEN TO R Y
SERVICE
since 1953

These same stores, many of which still operate in 
the areas today are far smaller than the size of store 
required to successfully operate in today’s society. 
Thirty years ago, the stores stocked an average of
2 ,0 0 0  items which was adequate for the stores a t that 
time. Today, the average supermarket stocks over
8,000 items consequently needs at least 12.000 
square feet and plenty of parking to assure success.

The larger supermarket chains which once success­
fully operated inner-city markets, today fin d  the 
going rough. On one hand, many of the residents 
have moved, and the store traffic and volume have 
diminished.

On the other hand, problems of crime, internal 
and external pilferage, store security and cart control 
have eaten away what little profit remains. This 
combination of factors have forced many ch a in s to 
close down their units, rather than operate at a loss.

One encouraging sign is that independent operators 
are moving into those stores and successfully man­
aging them, because in most instances they are family 
run, and experience lower operating costs.

Many consumer groups and government officials 
have been advocating larger food chains to re tu rn  to 
the inner-city, where they claim more c o m p e titio n  
would assure lower average prices, and more stores 
could better serve the populace.

The cities can help the food merchant by showing 
a genuine concern for the problems of businessmen, 
and act to eliminate or reduce the problems.

By increasing police patrols, crimes will decrease, 
and so will the cost of insurance coverage. T h is  is one 
type of incentive the cities could begin with. Cities 
can offer large tracts of land to supermarket operators 
(independent or chain) so they can build th e  size 
store required in today’s society. This will a lso  lure 
some of the moneymen and investors to invest in the 
cities.

Of course this subject is far too complicated to 
outline in detail at this time. However, scratching 
the surface, one can see that there is definite ro o m  for 
cooperation by city governments as well as existing 
and potential retailers.

Perhaps city officials and our industry at all levels 
should establish active working committees to  sit 
down eye-ball to eye-ball and establish some goals 
and priorities.

In so doing, all of us can be working toward the 
same goal of providing more establishments and 
services to the larger cities, and the cities can begin 
thinking about how to make it more inviting and 
attractive for stores to remain in or locate in their
areas.



SPR Z E D AJ ĄC SUPERIO R SNACK FO O D S B ĘDZIECIE MIEĆ 

SZYBSZY O B R ó Ę W I Ę Ć óT  I WIĘ KSZE ZYSKI.

A OTO DLACZEGO:
Z bardzo prostych powodów Superior sprawdza jakie produkty ludziom 
smakują i takie im daje.
Klienci domagają się najlepszej jakości i doskonałego smaku - a Superior im to 
dostarcza.
Zadowoleni są z nowvch "smaków” i praktycznych opakowań.
Superior wvpuszcza na rynek produkty takie jak “Superior Smoked Bacon 
Chips” lub funtowe podobne do folii "Gold Pak".
W rezultacie detaliciś zbierają plon. Mając za sobą energiczną reklamę - mają 
szybszy obrót i większe zyski. co wyraża si pokaź ng cyfrą zysków.
Aby dowiedzieć się więcej na temat. w jaki sposób uzyskać dobry dochód - 
telefonujcie do Superior (313) 834-0800.

If you do not understand the 
above, phone Jack Grifo at 
Superior Potato Chips. He'll tell 
you all about it.

THE SNACK FOOD COMPANY!

«3F
•SO-.-

©

The top line...for your 
bottom line

1
&
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C ity  of D e tro it A grees 

To Test Double P a rk ing
Following a meeting of the Associated Food 

Dealers’ Task Force on Crime, five Teamsters Locals, 
the City of Detroit Department of Transportation and 
the Detroit Parking Authority, a 30-day test to curb 
robberies of vendors and burglary of their trucks, 
began recently on Detroit’s east side.

Under the program, vendor trucks will be per­
mitted to double park while deliveries are being made 
to business places without the risk of being ticketed. 
The AFD Task Force on Crime said the action is 
needed because many retail establishments within the 
designated area have no parking lots or nearby parking 
facilities.

The area where the program has begun is bounded 
by Van Dyke, Chene, Warren and East Jefferson. If 
proven successful, it is hoped the program will be 
expanded to a city wide basis, according the Task Force 
Chairman, Jack Grifo. He said drivers have been 
asked to cooperate to eliminate possible traffic con­
gestion, by making deliveries in the test area between 
the hours of 9 a. m. and 3 p. m., when street traffic

The Test Of Tim e. . .
Years 
Of
Successful 
Service

generally is considered to be light. Following the test, 
the AFD and Teamsters will again meet with City 
officials to determine the result of the test area.

Teamsters Locals represented were Local 98, 
Brewery and Soft Drink Workers; Local 1038, Beer 
Truck Drivers and Helpers; Local 285, Laundry and 
Linen Drivers; Local 51, Bread Drivers, and Local 337, 
Food Handlers. They are part of the AFD Crime Task 
Force.

Inman Announces Promotions
Robert A. Godfrey was named vice-president and 

director of retail operations of Paul Inman Associates- 
Florida, and elected to the Board of directors of the 
parent corporation, Paul Inman Associates, Inc., an 
AFD member.

In addition, William J. Schneider was promoted to 
vice-president retail sales of the Farmington-based 
brokerage. J. E. Donald Bauman, director of general 
merchandise, confectionery and canned goods sales, 
was elected a vice-president of the Inman company. 
Making the announcement was Gerald C. Inman, exe­
cutive vice-president of the brokerage.

Mr. Inman also announced the promotion of 
William J. Cunningham to direct frozen food sales. 
Douglas S. Filter was promoted to retail supervisor in 
Detroit, succeeding Cunningham. Philip Fischioni was 
promoted to direct sales in the general merchandise 
department, Detroit office.

N E W  T IP t o p

■ i n r  i

THE     NATURAL BREAD!

To Slaughter Houses, Wholesale & 

Retail Markets and Locker Plants

W hatever Your Problems May Be, C all

Darling &  Company
3350 Greenfield Road 

WA 8-7400 
Melvindale, Michigan

P. O. Box 329 
Main Post Office 

Dearborn, Michigan

TIP TOP DIVISION 

OF WARD FOODS, INC.

3 6 00  Toledo Ave. •  Detroit 

Phone 825 -6 470

AFD MEMBER



M abel,another Black Label!

Black Label is a full-flavored brew, with a taste 
that comes through straight and true... beer after beer.

Phone: (3 1 3 ) 3 5 8 -2 2 5 2

©1974 Carling Brewing Company. Chicago, Illinois
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K A P L A N S
Wholesale Food Service

•  FROZEN FOODS

•  KRAFT PRODUCTS

•  CHEESE SPECIALTIES
•  PILLSBURY BISCUITS

•  BUTTER and OLEO

•  EGGS

• CHITTERLINGS

•  SPARE RIBS

•  BEEF SIDES and CUTS

•  FRESH LOCAL PORK

•  LUNCHMEATS & SAUSAGES
•  SMOKED HAM and BACON
•  SALT PORK 

- HOG MAWS

DAILY DELIVERY

Call us or stop in and pick your own!

2 6 3 0  Riopelle • Detroit • WO 1-6561
(In the Eastern Market)

RETAILERS WHY FUSS?

LET THE A.F.D. PROCESS ALL YOUR COUPONS 
THRU OUR COUPON REDEMPTION CENTER

COUPONS MEAN CASH!

Drop Them Off or Mail To:
Associated Food Dealers

434 W. Eight Mile Rd. Detroit, Mich. 48220

MOVING?
PLEASE NOTIFY US 

3 WEEKS IN ADVANCE

To Change or correct your ad ­
dress, send this form to:

Associated Food Dealers 
434 W. 8 Mile Road 
Detroit, Michigan 48220

To change or correct your address 

ATTACH LABEL HERE

from your latest issue

Name

Company .
(Please Print)

N ew
Address

City

State Zip

AFD AWARDS BANQUET 
SET FOR SEPT. 16 
AT ROYALTY HOUSE

The • Associated Food Dealers’
11 th Annual Awards Banquet will 
be held Tuesday, Sept. 16, at The 
Royalty House, located on 13 Mile 
Rd., Warren, it has been announced 
by Phil Lauri, AFD chairman.

Members of the association are 
also urged to send in their nomina­
tions for Man of the Year, and 
Salesmen of the Year honors to the 
AFD office, 434 W. Eight Mile Rd., 
Detroit 48220. (A Nominations; 
Form is enclosed in this issue of The 
Food Dealer for your convenience.)

The awards annually go to those 
persons who have rendered distin­
guished service to food and beverage 
retailers in Michigan, and includes 
such criteria as dissemination of 
product information, understanding 
of mutual problems, education, 
merchandising tips, etc.

Those desiring to make reserva­
tions in advance, may do so by con­
tacting the AFD office (313) 542- 
9550. Ladies are also invited to 
attend, with ballroom dancing follo­
wing the awards ceremonies. Ticket 
prices are $30 per couple, and can 
also be purchased from any of the 
directors.

DETROIT'S EASTERN MARKET 
EXPANSION GETS UNDERWAY

A long-awaited renovation ex­
pected to generate some 2,000 jobs, 
provide more efficient warehousing 
and stimulate wholesale and retail 
business in Detroit’s Eastern Market 
is well underway. The entire pro­
ject is expected to cost $16.8 
million in federal and local funds.

More than half of 60 acres of 
urban renewal west and north of 
the present market site have been 
cleared, and the first building of a 
planned wholesale-retail complex is 
built and occupied.

“It’s going to hop, it’s going to 
expand, it’s going to go.” says Jim 
Vitale enthusiastically. He’s owner 
of Faro Vitale & Sons, watermelon 
wholesalers in the market area, and 
an AFD member. Vitale, a prime 
mover in the effort, plans to break 
ground soon for the first stage of the 
complex west of Russell at Wilkins.
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Specialty Foods Appointed 
Full-Line Distributors of

Dad’s Root Beer 
Double Cola 
Tlco... Cott 
Gatorade
Wild West 

Sarsaparilla
For Service and Information

Phone (313) 893-5594

SPECIALTY FOODS CO. ,INC.
4222 E McNICHOLS •  DETROIT, MICHIGAN

Specialty Foods also features a complete line of party store supplies, 
salads, pickles, snack foods, etc.
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Around the Town
Thor J. Skaar has been promoted to president of 

Allied Supermarkets, it was announced by Thomas 
McMaster, chairman and chief executive officer. 
Earlier in the year, Skaar was promoted to executive 
vice-president of Allied and elected to the firm’s 
board of directors. .

* * *
Oak Packing Company, an AFD member, has moved 

to a new plant and offices at 3407 Caniff, Hamtramck,
Mich. 48212. The new phone is (313) 893-4900.

* * *
Lawrence Carino, general manager of WJBK—TV, 

an AFD member, has been named chairman of the 
Clean Detroit campaign, which will soon be launched. 
Les Freidinger of Stroh Brewery Company, was named
vice-chairman in charge of the freeway sector.

* * *
James G. Blashill has been appointed sales manager 

of WWJ-AM and WWJ—FM, AFD members, according 
to an announcement by Nat A. Sibbold, radio station 
manager.

* * *

In beautiful Twyckingham in Southfield 
between 11 and 12 Mile Roads and Lahser 
and Bell Roads. Large Five Bedroom and Five 
Bathroom home on magnificently landscaped 
lot. Circular Drive, Patio, 21/2 car attached 
garage. First floor of home has extra large 
Family Room with Natural Fireplace, Living 
Room, Separate Dining Room, Breakfast 
Room and beautifully equipped Kitchen. Also, 
Guest Powder Room, Den with adjoining Full 
Bath. Upstairs has Large Master Bedroom Suite 
with separate Private Bath and additional Wash 
Basin in Vanity. Four additional large Bed­
rooms and two Bathrooms with twin Vanity 
Wash Basins.
Finished basement with an additional Bedroom 
and Full Bath. U tility  and storage rooms, 
Incinerator, Two Furnaces, Two A ir Con­
ditioners, Two Electronic A ir Filters, Two 
Electronic Power Humidifiers for convenience, 
comfort and economy of operation. Many 
other custom features too numerous to 
mention. The perfect home for the growing 
family. First time offered by Owner. 
Attractively priced at $110,000.
Call 356-6000 Between 9 A. M. and 5 P. M. 
for Appointment.

Thomas McMaster, chairman of Allied Supermar­
kets, was appointed to the committee to consider the 
feasability and procedures for a possible merger of 
Super Market Institute and the National Association 
of Food Chains.

* * *
John Mynatt, a former sales manager for the Pepsi 

Cola Metropolitan Bottling Company, Detroit, has 
accepted a position as sales and marketing manager for 
Seven-Up Bottling Co., Indianapolis, Ind.

* * *
Congratulations to the Fred Sanders Company on 

the celebration of its 100th anniversary providing 
Michigan residents with baked goods, ice cream and 
other confections.

* * *
Ron Beech, former Wayne County Extension 

Agent for Michigan State University, was promoted 
to Midland County Director for the agency. We ex­
tend success and best wishes to Ron in his new po­
sition.

* * *
Vlasic Foods, Inc. recently appointed Blaine Pe­

terson as vice-president of operations.
* * *

Peter A. Kizer, assistant general manager of WWJ 
AM—FM-TV, was elected chairman of the Broad­
cast Rating Council at the organization’s annual 
meeting held recently in New York.

* * *
Mack E. Layow has been named general m anager 

of the ice cream division of The Stroh Brewery Com­
pany, according to an announcement made by G a ri M. 
Stroh, director of the division.

* * *



Page 15 The Food Dealer •  June, 1975

Farmer Ja ck  Opens Unit 

With Full Scanning System
Borman’s, Inc., operator of Fanner Jack Super 

Markets, has opened a new supermarket in Rochester 
with a full scanning system permitting automated 
“readings” of those products containing the Uni­
versal Product Code (UPC).

Fanner Jack is the second food chain in Michigan 
to utilize the system. Chatham Super Markets began 
testing the system earlier this year.

Borman’s recently opened the 32,000 square-foot 
unit in Winchester Mall with little fanfare, and has 
had no reaction from organized consumer groups or 
labor unions to date.

The chain is not marking prices on all items in the 
store, and prices are “prominently shown on the 
shelves, on register display panels and on the customer 
receipt tapes,” a spokesman said.

Meanwhile, the Consumers Alliance of Michigan 
and several labor unions, including the United Auto 
Workers, have been lobbying for passage of a bill in 
the Michigan Legislature (Senate Bill 694) to make it 
mandatory for prices to be marked or stamped on all 
items sold in stores.

The groups claim that the detailed computer “read­
out” cash register receipt is not adequate for com­
paring prices of products, and chances for errors 
exist at the computer level where prices are set.

Industry organizations, including the Associated 
Food Dealers, are opposed to the legislation, since 
the system is still new and has not had a chance to 
fully test the technology of the UPC system.

Further, industry representatives say the detailed 
computer register tapes are far superior to anything 
which has been developed to date, and would provide 
an excellent system for consumers to keep track of 
prices.

"Sun.glo
pop
is the 

favorite 
drink

at our home"

SUN-GLO pop comes in quarts and cans
with lots of flavors to choose from 

and we think 
SUN-GLO’s good.
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■ F r e e  E n t e r p r i s e  R e s i s t s  M

AFD ASSOCIATED FOOD DEALERS
The Grocers’ Association

WHO'S YOUR CHOICE 
FOR SALESMEN OF THE YEAR?

You now have the opportunity to  choose or nominate your 1975 candidate for representative of the year. This is not a 

popularity contest. We want you to  select those representatives who you think best deserve the titles . . . Broker, 

Wholesaler, Manufacturers' and Driver-Salesman representatives of the year. The men chosen will be honored at the 

Associated Food Dealers "Annual Awards Banquet," to  be held Sept. 16, at the Royalty House, Warren..

Man of the Year 

Company 

Broker Rep. o f the Year 

Company

Wholesaler Rep. o f the Year 

Company

Manufacturers Rep of the Year 

Company

Driver-Salesman of the Year 

Company

Reason for N om ination______

S ig n e d ___________________________________________ Phone — ... ......  .......

Store or F irm _____________________________________C i t y -------------------------------------------------------------------------

Fill in your nominations form  and send to the AFD office at 434 W. Eight M ile, Detroit, Mich. 48220.



D I S A B I L I T Y
I N C O M E
P R O T E C T I O N . . .
It can work for you, when you’re unable to work!

That’s right. Disability Income Protection has helped protect thousands 
of people from financial loss when a covered sickness or accident kept 
them from working. It can help you, too!

That’s why the Associated Food Dealers of Michigan has endorsed 
Disability Income Protection for its members. Should a covered sickness 
or accident keep you from working, Disability Income Protection can 
provide regular benefits (from $100.00 to $1,000.00 a month depending 
on the plan you select and qualify for) to help you make your house 
payments, pay your grocery bills, the utilities and the other expenses that 
you and your family face everyday. As you can see, the benefits are paid 
directly to you, to spend any way you choose.

ALSO AVAILABLE — LIFE INSURANCE
Today’s high cost of living makes it more important to establish an estate 
of adequate proportions to insure the future security of your family. Upto 
$50,000.00 of life insurance coverage is available to you as a member of 
the Associated Food Dealers, of Michigan Life insurance coverage is also 
available for your spouse and dependent children.

Now — here’s all you have to do to find out about the cost, conditions of 
coverage and renewal on the plans that best fit your individual needs. 
Complete and mail the coupon. A representative will provide personal 
service in furnishing this information at no cost or obligation.

Associated Food Dealers
c/o Mutual of Omaha Insurance Company
E. B. Brink Agency
P.O. Box 1207-A
Detroit, Michigan 48232

U N D E R W R IT T E N  BY

Mutual
O f O m aha

People you can count on...
Life Insurance A ffiliate: United of Omaha

MUTUAL OF OMAHA INSURANCE COMPANY 

HOME OFFICE: OMAHA, NEBRASKA

Please rush full details on the Associated Food Dealers o f Michigan Insurance Program.

NAME_____________________________________________

ADDRESS _________________________________________

CITY ______________ STATE______________________ZIP
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How  1975 Tax Reduction A c t A ffe c ts  You
Editor’s Note -  Mr. Miller’s column on the 1975 Tax 
Reduction Act is Part II o f  a two-part series. Part I 
appeared in last m onth’s issue.

By MOE R. MILLER 
Accountant and Tax Attorney

Working individuals who incur child and depen­
dent care expenses may deduct up to $400 a month 
as an itemized deduction.

The higher ceiling means that 
a taxpayer whose adjusted gross 
income for ’76 (combined with 
his spouse’s) is $35,000 or less 
won’t have to reduce the amount 
otherwise deductible for child 
and dependent care expenses.
But if his (and his spouse’s) ad­
justed gross income for ’76 is 
$44,600 or more, he won’t be 
entitled to any deduction.That’s 
because half of his adjusted gross 
income over $35,000 divided by 12 will exceed the 
maximum $400 a month deduction.

This increase in the adjusted gross income ceiling 
isn’t treated as a rate change. Thus ’75 calendar year 
taxpayers and fiscal year taxpayers whose tax years 
straddle the effective date of this change use the 
lower $18,000 ceiling for the entire year.

Every corporation with income of $50,000 or more 
(except for controlled groups) will find its taxes cut 
by $7,000 for ’75. This comes about because the tax 
on the first $25,000 of income is cut from 22% to 
20% thus saving $500. The tax on the next $25,000 
of income is cut from 48% to 22%, or a saving of 
$6,500, for a total of $7,000.

The considerable one-year tax break on $50,000 of 
corporate income could be an incentive for an un­
incorporated business to incorporate in ’75 to obtain 
the benefit, then switch to a pseudo-corporation 
(Sub S) on Jan. 1, ’76, if a real corporation is no 
longer desired.

The $100,000 exemption from unreasonable ac­
cumulation of earnings is raised to $150,000.

A two-year increase and liberalization of the in­
vestment credit means larger tax cuts for businesses 
investing in qualified property during that period as 
described below.

The investment credit has been temporarily in­
creased from 7% to 10% until the end of ’76; there­
after it reverts to 7%.

Property acquired by the taxpayer after Jan. 21, 
‘75 and before ’77 and placed in service by him before 
’77.

Combination of the increased investment credit

plus 20% first year depreciation and accelerated 
annual depreciation can frequently result in the tax­
payer’s recovery through tax savings, of over 30% of 
the cost of new equipment in the first year.

The maximum amount of used property basis on 
which the investment credit may be claimed in any 
year has been temporarily raised from $50,000to 
$100,000 for all qualified property.

A special type of tax-sheltered employee stock 
ownership plan enables corporate employers to 
qualify for an 11% instead of 10% investment credit 
under the ’75 Tax Reduction Act.

This employee stock ownership is in general a stock 
bonus plan, a stock bonus plan coupled with a money- 
purchase plan or a profit-sharing plan, which is de­
signed to invest primarily in employer securities. The 
plan may be a tax qualified or nonqualified plan but 
must meet the requirements if the employer is to 
qualify for the additional 1$ investment credit.

Employers who hire persons under the Work In­
centive (WIN) Program are entitled to a tax credit of 
20% of the wages they pay such persons, subject to 
certain qualifications and limitations.

DETROIT RENDERING 
COMPANY

S I N C E  1 8 5 0

SUPERIOR SERVICE -  TOP MARKET VALUES

1923 Frederick .  Detroit

5 7 1 - 2 5 0 0  

"First We Render Service"

AFD MEMBER
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Support These AFD Supplier Members
BAKERIES
Archway Cookie s  ............................................  5 32-2427
Awrey Bakeries ................................................ 522-1 100
Farm Cres t B ak e r ie s ........................................  87 5-65 45
Grennan Cook  Book C a k e s ..........................  259-1 310
Grocers Baking Co. ( O v e n - F r e sh ) ..............  5 37-2747
Independen t Biscuit C o m p a n y ...................  584.1 1 1 0
Koepplinger's Bakery, In c .............................. 564 57 37
Fred Sanders  C o m p a n y .................................  868 5700
Schafer B a k e r ie s ...............................................  29 3 5 320
Taystee Bread ...............................................  896-3400
Tip Top  Bread ...............................................  554-1490
Wonder Bread ...............................................  963-2330

BEVERAGES
Anheuser-Busch, Inc .......................................  642-5888
Arrow Liquor  C o m p a n y .....................  271-3100
Brooks Sun-Glo  Pop .......................... (616)  396-2371
Calvert Distillers C o ....................................... 354-6640
Canada Dry C o r p o r a t i o n ..............................  868-5007
Carling Brewing C o m p a n y  ......................... 358 -2252
Cask Wines ..........................................................  849-0220
Central D is tr ibutors  o f  B e e r ........................  261-6710
City Beverage C o m p a n y  ....................... (1) 37 3-0111
Coca-Cola Bott ling C o m p a n y  ...................  898-1900
Four Roses  Distillers C o . .............................. 354-6330
Faygo Beverages . . . ......................................... 925-1600
Greater M acom b Beer & Wine Dis t ..........  468 -0 9 5 0
Home J uice C o m p a n y ...................................  925-9070
Inte rnat iona l Wine & Liquor  C o m p a n y . . 843-3700
Kozak Dis tr ibutor s,  Inc ................................. 871 - 8066
Leone &. Son Wine C o m p a n y  ...................  871-5200
L. &. L Wine C o m p a n y ...................................  491-2828
Mavis Beve rages ...............................................  341-6500
Miller Brewing C o m p a n y  ............................  465-2866
Mohawk Liqueur  C o r p ..................................  962 -4545
National Brewing C o m p a n y  (Altes) .......  92 1-0440
O ’Donnell Impor t in g  C o m p a n y ................ 386-7600
Pabst Brewing C o m p a n y ..............................  8 71-8066
Pepsi Cola Bott ling C o m p a n y ...................  366-5040
Schenley Affiliated Brands .......................  353-0240
Scheppler A ss o c i a te s ..................................... 647-461 1
Schieffelin & C o m p a n y  .............................. 646-2729
Jos. Schli tz  Brewing C o ................................  522-1568
Seagram Distillers C o ...................................... 354 -5350
Seven-Up Bott ling C o m p a n y  .....................  537-7100
St. Julian Wine C o m p a n y  ..........................  961-5900
Stroh  Brewery C o m p a n y ..............................  961-5840
Squirt -Det ro it Bo tt ling C o m p a n y ............  398-8300
H. J. Van  Hol lenbeck Dis tr ibutors  .........  293-8120
V ern o r’s RC C o l a ............................................  833-8500
Viviano Wine Im por te rs  ............................  883-1600
Hiram Walker, Inc .............................................  8 23-1520
Wayne Dis tribu ting  C o m p a n y ...................... 2 74-3100
Vic Wertz Dis tr ibut ing C o m p a n y  ..............  293-8282

BROKERS, REPRESENTATIVES
Acme D etro i t F o o d  Brokerage ..................  968 -0 3 0 0
Allstate Sales-Marketing , In c .......................  5 35-2070
R. F. Brow n Sea Food  C o m p a n y  . (5 1 7 )  4 8 4 -5 4 2 8
Co n t in en ta l  F o o d  B ro k e ra g e .......................  2 5 5 -5 8 8 0
Derthick &. A s s o c i a t e s .................................... 352 -4 0 7 4
Embassy D i s t r i b u t in g .....................................  352-4243
Mid-America F o o d  B r o k e r s .........................  342-4080
W. H. Edga r & Son, In c .................................  964 -0 0 0 8
Maurice Elkin  & Son .....................................  35 3-8877
Fin Brokerage C o m p a n y ................................ 352-8061
Earl English A s s o c i a te s ..................................  546-5100
Harold M. Linco ln  C o .....................................  2 5 5 -3 7 0 0
John  H u e t t e m a n  & S o n ................................  7 7 4 -9 7 0 0
Paul Inm an  Associa tes, Inc............................ 6 2 6 -8 3 0 0
Inte rst ate M arke ting  C o r p o r a t i o n ............  341-5905
Paul Kaye Assoc ia tes  ..................................  354-2070
George Keil Associa te s ...................................  27 3-4400
Harry E. Mayers  A sso c ia te s .........................  352-8228
McMahon & M c D o n a ld ..................................  4 7 7 -7 1 8 2
Marks & Goergens,  In c ...................................  354-1600
Merit Sales C o rp o ra t io n  ..............................  8 3 5 -5 9 7 0
New Port F o o d  Co. ( im p o r te d  m ea ts )  . .  561-2200  
Gene Nielens  and  Assoc. ( In s t i tu t io n a l )  6 4 6 -3 0 7 4
N orth la nd Food  Brokers  ............................. 342-4330
Peterson &. Vaughan , Inc ...............................  838 -8 3 0 0
The Pfeiste r C o m p a n y ....................................  355-3400
Bob Reeves Associates ..................................  563 -1 2 0 0
Retzlaff,  Leath ley ,  S chm oyers  A ss o c . . . .  559-61 16
Sahakian &. Sa lm ................................................  9 6 2 -5 3 3 3
Sosin Sales C o m p a n y  ....................................  963-8585
Stark & C o m p a n y  ...........................................358 -3800
Stilles-DeCrick C o m p a n y  ............................  884 -4 1 0 0
James K. Tam ak ian  C o m p a n y  ..................  4 2 4 -8 5 0 0
United  Brokerage Co. ....................................  4 7 7 -1 8 0 0
Mort Weisman Associates ............................. 557 -1 3 5 0

DAIRY PRODUCTS
The Borden  C o m p a n y .....................................  583-9191
Detroit C ity Dairy, In c ................ ................. . 868-55 1 1
Detroit  Pure Milk ( Farm Maid) ................ 837  6000
Grocer’s Dairy C o m p a n y  ................ (6 1 6 )  254 2 104
G unn Dairies C o m p a n y .................................  885-7500
Don J o h n s to n e .  In c ........................................... 6 46-5398
Land O Lakes Creamer ies  ............................  834  -1400
McDonald Dairy C o m p a n y .............. (31 3) 232 9 193
Melody Dairy C o m p a n y  ..............................  557-3800
Ny-Besr Dis tr ib u to rs  ......................... (6 1 6 )  694 . 6354
Sani-Seal D a i r i e s .................................. (5 1 7 )  892-4581

Louis Sarver &. Company-Milk -O Mat . . . .  864 055 0
Chas. H. Shaffer  D is t r ibu to r  ......... (6 1 6 )  694 -2 9 9 7
Sheffer ’s Luc ious  Cheese  ................  (6 16) 6 73-2639
S t r o h ’s Ice C ream ............................................  961 -5 8 4 0
Twin Pine Farm Dairy ...................................  584-7900
United Dairies. In c ............................................  584-7900
V rom an  Foods,  Inc. .........................(4 1 9 )  479-2261
Wesley’s Q uaker  Maid. Inc. ........................  883 6 5 5 0
Ira Wilson & Sons Dairy ................................ 895 6000

COUPON RED EM P TIO N  C EN TE R
Associated F o o d  Dealers ..................(31 3) 542-9550

D ELICA TE SSEN
Detro it  C ity  Dairy, In c ...................................  868-55 1 1
Home S ty le  f o o d s  C o m p a n y .......................  874-3250
Dudek  Deli F o o d s  (Q u ak er)  .......................  891-5226
Spec ia lty Foods  C o m p a n y  ..........................  893-5594

EGGS A ND P O U L T R Y
City F oods  Service C o . .................................... 894 -3 0 0 0
Eastern Pou lt ry  C o m p a n y ..............................  875 -4 0 4 0
Lin w o o d  Egg C o m p a n y ..................................  345-8225
McCully Fgg C o m p a n y .................................... 4 5 5 -4 4 8 0
Napole on Egg C o m p a n y ..................................  892-5718
Orleans  P ou lt ry  C o m p a n y ..............................  833 -1 8 4 7
Water W onder land  Egg C o r p o r a t io n ...........  7 8 9 -8 7 0 0

EM P LO Y M EN T A G E N CIE S
Roth  Y oung P e r s o n n e l ....................................  5 5 9 -3 3 0 0

FISH A N D  S E A F O O D
A1 Deuel  T r o u t  F a r m .......................................  7 8 4 -5 4 2 7
H am i l ton  Fish C o m p a n y ................................  963-785  5
United  Fish D is tr ib u to rs  ..............................  9 6 2-635  5

F R ES H  P R O D U C E
C u s u m a n o  Bros. P roduce  C o m p a n y ............  9 2 1 -3 4 3 0
Faro Vita le &. S o n s ............................................  832 -0 5 4 5

ICE P R O D U C T S
Detro i t C ity  I c e .................................................... 9 2 1 -3 0 0 3
PanCo, In c ...............................................................  5 3 1 -6 5 1 7

INSECT C O N T R O L
Rose E x te rm in a t in g  C o m p a n y .....................  834 -9 3 0 0
Vogel-Ri tt  Pest C o n t r o l .................................... 8 3 4 -6 9 0 0

I N V E N T O R Y ,  T A X E S
A pp ro v ed  Inven to ry  Specialists C o ..............571-715 5
G ons  In v en to ry  Service.....................................  353-5033
Reed, R ober t s  A s s o c i a te s ................................ 5 59-5480
RGIS Inven to ry  S p ec ia l i s t s ............................  778-35 30
W ash ington  Inven to ry  S erv ic e .......................  557-1272

IN S U R A N C E ,  P EN SIO N  PLA N S
Brink, F.arl B., In c ...............................................  358 -4 0 0 0
Ward S. C am pbell ,  I n c ......................... (6 1 6 )  5 31-9160
Mid-Amer ica  A sso c ia te s ...................................  585 -7 9 0 0
Mutual  o f  O m a h a ................................................ 358 -4 0 0 0

M A N U F A C T U R E R S
Del M onte  Foods ............................................  564 -6 9 7 7
D iam ond  Crysta l Salt C o m p a n y ................  399-7373
G enera l Mills, I n c .............................................. 354-6140
Kraft Foods  .....................................................  964-5 300
Mario's Food P r o d u c t s ..................................  92 3-3606
Morton  Salt C o m p a n y ...................................  843-6173
Prince Macaroni o f  Michigan .....................  372-9100
Ralston Purina C o m p a n y  ............................  477-5805
Red Pelican Food  P roduc ts , In c .................  921-2500
Roman Cleanser C o m p a n y ........................... 89 1 -0700
Rosentha l Cleans-Quick Corp . .................. 261-2100
S ch m id t  N o o d le  C o m p a n y ........................... 921-2053
Shedd-Bartush  Foods,  Inc ............................. 868 -5 8 1 0
Velvet Food  P r o d u c t s ...................................  937 -0 6 0 0

M EA T P R O D U C T S ,  P ACK ERS
F.d Barnes Provisions  .....................................  963-7 337
Broome Sausage C o m p a n y  ..........................  9 22-9627
Clover Meat C o m p a n y .......................................  833-9050
Detroi t Veal & Lamb.  Inc ................................  962 -8 4 4 4
Feldm an  Bro th ers  .........................................  963-2291
Flint Sausage Works ( S a l a y s ) ................ ( 1)2 39-3179
Freder ick Packing C o m p a n y .......................  832 -6 0 8 0
Glenda le  Foods. Inc ........................................  962 -5 9 7 3
G u zza rd o  Wholesale Meats, Inc ....................  32 1-1703
Hartig Meats .....................................................  832-2080
Herrud & C o m p a n y  ............................ (616)  456-7235
Hygrade  Food  Pro d u c ts  C o r p ........................ 464 -2 4 0 0
Kirby Packing C o m p a n y .................................  831-1 350
Kowalski Sausage C o m p a n y ,  I n c .................. 873 -8 2 0 0
L - K - L  Packing C o m p a n y  ........................... 833-1590
Marks Qual ity  M e a t s ........................................  9 6 3 -9 6 6 3
Oak Packing C o m p a n y ..................................... 9 6 1 -2 1 6 0
Peet Packing Co. (Ypsi lan t i)  .......................  274-3132
Peschke Sausage C o m p a n y  ........................... 368-3310
Peter Eckr ich & Sons, In c ...............................  531-4466
P o p p ’s Packing C o m p a n y ...............................  365-8020
Primeat Packing C o m p a n y  ........................... 237-0087
Regal Packing C o m p a n y  ................................ 875 -6 7 7 7
Ruoff , Eugene C o m p a n y  ............................  9 6 3 -2 4 3 0
Van Dyke Steak C o m p a n y  ..........................  875 -0 7 6 6
Weeks St Sons ( R i c h m o n d ) ...........................  7 27-2525
Winter Sausage M a n u f a c t u r e r s .....................  777 -9 0 8 0
Wolverine Packing C o m p a n y ......................... 965 -0 1 5 3

MED IA
The Daily Tr ibune,  Royal Oak ................. 541-3000
Detro i t Free P r e s s ...........................................  222-6400
The Detro i t New s ...........................................  222-2000
The M acom b D a i l y ........................................  463-1501
Th e  Oakland Press ........................................  332-8181
Port H u ro n  Times  H e r a l d .......................(1)  985 7171
WJBK T V .............................................................  557 9 0 0 0
WWJ AM I M T V ................................................ 2 2 2 .2588

N O N -F O O D  D IS T R IB U T O R S
Arkin Dis tr ibut ing  C o m p a n y ...........  349-9300
C am d en  Basket C o m p a n y .  In c ......... (5 1 7 )  368-521 1
C le anw ay  P ro d u c ts ,  In c .................................... 341 -4 3 6 3
C o n t in e n ta l  Paper  &. Su p p ly  C o m p a n y  . . .  8 9 4 -6 3 0 0  
H ar tz  M o u n ta in  Pet P ro d u c ts  349-9 3 0 0 . .  682-7588
H o useho ld  P roduc ts , I n c . ............................... 6 8 2 -1 4 0 0
H o u se h o ld  Research I n s t i t u t e ...................... 2 7 8 -6 0 7 0
Items  G alo re .  In c ................................................  9 3 9 -7 9 1 0
Kathawa I m p o r t s ............................................... 894 -8 2 8 8
L u d in g to n  News C o m p a n y ............................. 9 2 5 -7 6 0 0
Rust Craf t G ree t in g  C a r d s ............................. 5 34-4464
Socie ty  Ea taw ay  Pet P r o d u c ts ......................  7 9 1 -8 8 4 4

O F F I C E  S U P P LIE S, EQ U IPM EN T
City O ff ice  Supp lies ,  I n c .................................  885 -5 4 0 2

P O T A T O  CHIPS  A N D  N UT S
Bet ter  Made P o ta to  C h ip s ...............................  9 2 5 -4 7 7 4
D u ch en e  ( N e w  Era C h i p s ) .............................  89 3-439 3
Fr i to -L ay ,  In c .......................................................  271 -3 0 0 0
Kar N ut P ro d u c ts  C o m p a n y .......................... 5 4 1 -4 1 8 0
Krun-Chee P o ta to  C h i p s .................................  341 -1 0 1 0
S u p er io r  P o ta to  C h i p s ......................................  8 3 4 -0 8 0 0
T o m ’s T o a s ted  P r o d u c t s ................................. 5 6 2 -6 6 6 0

P R O M O T IO N
A ction  Advg. Dist.  & Mailing C o m p a n y  .. 9 6 4 -4 6 0 0
Bowlus  Display C o m p a n y  ( s i g n s ) ............... 278-62  88
G reen  G iant G raph ic s  ....................................  864 -7 9 0 0
Naj ja r’s D is tr ib u t in g  C o .................................... 3 68-7544
S perry  & H u tch in so n  C o m p a n y ..................  4 7 4 -3 1 2 4
S ta n l e y ’s Adv. &. D is tr ib u t in g  C o m p a n y . . 961 -7 1 7 7
Steve Adver tising C o m p a n y  .........................  965 -5 8 6 5
T o p  Value  F n te rp r i se s ......................................  352 -9 5 5 0

REA L ESTATE
Casey Associates, I n c ........................................  357-3210

R E N D E R E R S
Darling & C o m p a n y  ........................................ 928 -7 4 0 0
Detro i t Rendering  C o m p a n y .......................  571-2500
Wayne Soap C o m p a n y  .................................... 842-6002

S ERV ICES
Akers  Ref r igerat ion ........................................  55 7-3262
Atlantic  Saw Service C o m p a n y  .................. 965-1295
D etro i t W arehouse  C o m p a n y .......................  491-1 500
Gulliver’s Travel A g e n c y ................................  963-3261
ldenti sea l of  D etro i t .......................................  5 26-9800
Keene Pit t sburgh-Erie  Saw ........................... 835-0913

SPICES A N D  E X T R A C T S
F rank Foods,  I n c ...............................................  833-8500
Rafal Spice C o m p a n y .....................................  962 6473

S T O R E  SUPPLIES A N D  EQ UIPM ENT
Alm or C o r p o r a t i o n ..........................................  539-0650
Belmont Paper & Bag C o ................................ 491 -6550
Butcher  & Packer Supp ly  C o m p a n y ......... 961-1250
D ouble  Check  Dist r ibut ing  C o m p a n y  —  352 8228
Hussm a n n  Refr igerat ion , I n c . .....................  398-3232
G lobe Slicing C o m p a n y  (Biro) ...................  545-1 855
G reat Lakes  Cash Register,  I n c ....................  383-35 23
Hobar t C o r p o r a t i o n ............................. ............ 542-59 38
Lepire  Paper & Tw ine C o m p a n y  ................  92 1-28 34
Liberty  Paper  & Bag C o m p a n y ...................  921 -3400
Master Butcher  Supply  C o m p a n y ..............  9 6 1 -5 6 5 6
Merchan ts  Cash Register C o .......................... 531-3808
Midwest Ref r igera tion  C o m p a n y  ..............  566-6341
Multi Refrigerat ion I n c ...................................  399-3100
National  Market  E qp t .  C o .............................. 545-0900
Pappas  Cut le ry  St G r i n d i n g ..........................  96 5-3872
Square  Deal Heat ing & C o o l i n g .................. 921-2345

TO BA CCO  D IST R IB U T O R S
F o n tan a  Brothers ,  In c ...................................... 897-4000
Philip Morris U S A ............................................  557-4838

W A R EH O U S ES
Detro i t Warehouse C o m p a n y .......................  4 9 1 -1 5 0 0

W H O L E S A L E R S .  F OOD D IST R IB U T O R S
Centra l G rocery  C o m p a n y ............................  23 5-0605
Co n t in en ta l  Paper  & Supply  C o m p a n y . . .  894-6300
Crosse  Poin te  Qual i ty  F o o d s ....................... 87 1 -4000
K ap la n ’s Wholesale Food  S e r v i c e ..............  961-6561
M & B Dis tributing C o ..............................(1) 239-7689
Nor Les Sales. Inc ..............................................  674-4101
Raskin  F o o d  C o m p a n y  ..................................  865 -1 5 6 6
The Relish S h o p  ................................................ 925-5979
Spar ta n  S to res .  I n c ............................................ 455 1400
S uper  Food  Services, In c ....................(517 ) 82 3-842 1
United  Wholesale G rocery  C o ..........( 6 1 6 )  5 34-54 38
Vik in g  Food  S to res  ............................ (6 1 6 )  722-3151
A bner  A. Wolf, In c ............................................  5 84-0600



DO YOU WANT 
YOUR SALES FIGURES 
TO GO UP?

THAT CALLS 
FOR ACTION!

CALL FOR AN 
APPOINTMENT NOW 
WHILE IT’S STILL FRESH

COMPUTERIZED
CONTROL

m a i l i n g

"Instant Successful Sales"
DOOR TO DOOR 

C O M PLETE

D IS T R IB U T IO N

O R  M A IL IN G  

O F
.  C IR C U L A R S  
.  S A M P LE S  
.  N E W S P A P E R S  
.  C O U P O N S ,
.  P E R S O N A L L Y  

S U P E R V IS E D  
i n s u r e d  
m a i l i n g• MAILING .

_______________ -_____ - |  _  P L A S T IC  B A G

9 6 4 - 4 6 0 0  M A IL  C A R R IE R S

ACTION

IN YOUR MIND 
9 6 4 -4 6 0 0
YOUR BUSINESS 
COULD GET 
BETTER

"TRY US . . .
YOU'LL LIKE US"

ACTION ADVERTISING COMPANY
CALL (313) 964-4600-COMPUTERIZED MAILING
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